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Preface!
The mere mention of the word evangelism makes many of us feel uncomfortable for any range of 
reasons, yet we have a clear biblical mandate and instruction to evangelise and share the news of 
Jesus with those around us. It may sound cliche but the great commission of Matthew 28 is clear 
when it tells us to “[g]o therefore and make disciples of all the nations…” We need to meet people 
where they are at, we need to go to them instead of expecting and waiting for them to come to us.!!
As Seventh-day Adventists we have traditionally be knowns as ‘people of the book,’ the ‘book’ of 
course being the Bible. It is with this in mind that we look at what Ellen White had to say on the 
topic of evangelism.!!

“Christ’s method alone will give true success in reaching the people. The Saviour mingled 
with men as one who desired their good. He showed His sympathy for them, ministered to 
their needs, and won their confidence. Then He bade them, “Follow Me.”!!
There is need of coming close to the people by personal effort. If less time were given to 
sermonising, and more time were spent in personal ministry, greater results would be seen. 
The poor are to be relieved, the sick cared for, the sorrowing and the bereaved comforted, 
the ignorant instructed, the inexperienced counselled. We are to weep with those that 
weep, and rejoice with those that rejoice. Accompanied by the power of persuasion, the 
power of prayer, the power of the love of God, this work will not, cannot, be without 
fruit.” (MH, 143)!!

Ellen White here informs us that evangelism is important…yet not our preconceived idea of 
evangelism that much of our fear is based on, but rather the evangelism methods and stylings of 
Jesus. !!
Evangelism is such an important aspect of who we are as Seventh-day Adventists, who we are as 
Christians that the Adventist Church has identified it as the primary function of the church, “The 
gospel commission of Jesus makes evangelism, proclaiming the good news of the gospel, the 
primary function of the church (Matt. 28:18-20).” (Seventh-day Adventist Church Manual, 124)!!
And so, whilst this resource guide will provide some tips and tricks for evangelism we too would 
like to redirect you to be people of the book. If you want the best principles of evangelism turn to 
the Bible. Read the Gospels, Matthew, Mark, Luke and John. Read the experiences of the first 
century church in Acts and the results seen when we get back to the basic principles of ministering 
to the needs of the people. !!
Evangelism is more than just programs and Revelation Seminars…it is a defining characteristic of 
true Christ followers.  !!
It may sound cliche but one the reasons we struggle with what evangelism is and how it works is 
because we forget the most important step in the whole process…Prayer. We can brainstorm what 
works in our setting as much as we like, but if we don’t pray and seek God to guide us and the 
Holy Spirit to inspire us then, as good as our intentions may be, we have completely missed the 
point!! !!!
Josh Wood!!!!!!!
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Articles!
!
Articles can be boring to read, so we’ve only included a couple for you. We don’t suggest you take 
this as meaning articles aren’t important, they are! In fact many times these articles have been 
reviewed numerous times and are based on studies and research. We hope these provide a 
foundation for you in your journey in understanding how evangelism works in your local context.!!
Engaging Adventist Millennials: A church that embraces 
relationships!
CLINT JENKIN , A. ALLAN MARTIN, MINISTRY MAGAZINE  !
 !
Fortune 500 companies to media firms to major faith communities are asking this question with 
interest: “What does it take to engage with the Millennial generation?”  The North American 1

Division of the Seventh-day Adventist Church  recently commissioned a study by Barna Group to 2

investigate how its congregations can more effectively maintain engagement with this age group.!
Barna Group, a Christian research firm, surveyed Millennials who were (or had been) part of an 
Adventist congregation in order to understand their common experiences and attitudes. The survey 
was followed by multiple moderated online discussions with Adventist and former Adventist young 
adults. !!
Negative perceptions!
In his book You Lost Me, Barna Group’s president, David Kinnaman, details six perceptual 
grievances that Millennials tend to harbour against “the church” as a!  cul tural inst i tut ion. 
These grievances hold that the church is intolerant of doubt, elitist in its relationships, anti-science 
in its beliefs, overprotective of its members, shallow in its teachings, and repressive of differences. !3!
Based on this survey of Adventist Millennials, these grievances hold true to an even greater extent 
when it comes to the Adventist young adult perceptions of the Seventh-day Adventist Church. The 
percentages of respondents who say their experiences fit these descriptions are higher than the 
national norms—for all six perceptions. For example, while one in four of United States (U.S.) 
Millennials with a Christian background say that Christianity in America is repressive of differences, 
almost four in ten of Adventist Millennials say this is true of Adventist churches. And while just over 
one in five of U.S. Millennials with a Christian background say that Christianity in America is like an 
exclusive club, more than one in three of Adventist Millennials say that Adventist churches are 
exclusive. Almost twice as many Adventist Millennials say that Adventist churches are anti-science 
(47 percent) compared to U.S. Millennials at 25 percent. Adventists also score much higher among 
Millennials when it comes to being overprotective (36 percent vs. 23 percent) or intolerant of doubt 
(28 percent vs. 10 percent).!!
Keep in mind that these respondents were recruited from young adults who still have some 
connection to the Adventist Church; indeed, some are still very active in their local congregations.!!!
 The Millennial generation is defined as those born between 1980 and 2000.1

 The North American Division of Seventh-day Adventists represents this larger worldwide 2

Protestant faith community, particularly as it is expressed in Bermuda, Canada, Micronesia, and 
the United States (www.nadadventist.org). Today, as one of the fastest growing Christian 
Protestant churches, 18 million baptised Seventh-day Adventist members live in 204 countries of 
the world. This includes nearly 1.2 million in the North American Division.

 David Kinnaman, You Lost Me: Why Young Christians Are Leaving Church...and Rethinking Faith 3

(Grand Rapids, MI: Baker Books, 2011).

http://www.nadadventist.org/
https://www.ministrymagazine.org/authors/j/jenkin-clint
https://www.ministrymagazine.org/authors/martin-allan.html


Figure 1:  Comparing U.S. Millennials with a Christian background to Adventist Millennials, 
percentages of respondents who “agree strongly” that each descriptor describes their church 
experience. !!!
Attitudes and behaviours!
Based on their responses to various questions in the survey, respondents were categorised as 
either “engaged” or “disengaged” from their local congregations. Engaged respondents were those 
who attend services at least monthly and indicated that church is relevant for them. Disengaged 
did not meet one or both of those criteria. Then, key differences between these two groups were 
extracted from the data.!!
Compared to the engaged young adults within the Adventist Church, those who are disengaged 
have much weaker positive experiences—particularly when it comes to the church they attended 
as children. The biggest differences were in the areas of feeling like “I can be myself” and of feeling 
like “doubts are tolerated.” Engaged Millennials were also much more likely to strongly agree with 
descriptive statements of church such as “compassion for the less fortunate,” “teaching is 
relevant,” “helped me understand my faith,” and “people are authentic.” (See figure 2.)!!
Conversely, disengaged young adults have much stronger negative experiences with their 
childhood church. The largest differences were for the statements “leaders are repressive of ideas” 
and “the church is overprotective of its young people.” Disengaged respondents were also much 
more likely to agree with the ideas that their childhood church “seemed like an exclusive club” and 
“the teachings seem shallow.” (See figure 3.)!!
Both groups were later asked about similar experiences with their current church; if anything, the 
differences observed here became even more pronounced as they answered questions about their 
current church.!!
However, there were no significant differences between the behaviours of the engaged and 
disengaged young adults when they were children and teenagers. In other words, we cannot look 
at the level of activity among the children and teens and then predict which ones will disengage 
from the church as young adults. But negative experiences with their childhood church (specifically 
with the leadership and adult members) are strong predictors of such disengagement.!!
What's next?!
If a key factor in maintaining engagement among young adults is positive experiences and 
relationships with older Adventist members and church leadership, the next question is, “What 
does that look like?” To find out, we conducted two discussion groups via an online platform.!
Each young adult discussion group lasted for three days. One group focused on college-aged 
Millennials, and the other focused on post-college Millennials. All the young adults in the groups 
were still connected in some way to the Adventist Church, but some had cut ties with their local 
congregation to one degree or another. !!

Grievence US Result Adventist Result

Doubtless 10% 28%

Exclusive 22% 34%

Antiscience 25% 47%

Overprotective 23% 36%

Shallow 24% 29%

Repressive 25% 37%



Figure 2: Percentages of respondents who "agree strongly" that each statement describes their 
childhood church !
 !

Figure 3: Percentages of respondents who "agree strongly" that each statement describes their 
childhood church!!!
The groups were amazingly insightful. As we listened to the stories of these young adults, hearing 
about the good and the bad in their upbringing and current situation, we were alternately excited 
and dismayed.!!
The excitement was from hearing so many stories of transformation and spiritual vibrancy and how 
these experiences happened in a social context of love and acceptance. The dismay was from 
hearing so many stories of personal rejection and angst. Over the course of the discussions, 
several themes emerged that point the way for local congregations to create a positive 
environment for their youth and young adults.!!
Intergenerational relationships. The first key is intergenerational relationships. For so many of our 
respondents, their relationship with the church was determined by their relationship with older 
members. These were even more important than peer relationships in many cases (especially as 
members transitioned from teenagers to young adults).!!
Carla,  one of the members of our college-age discussion group, remembers, “When I was 4

younger and we started putting on Christmas plays, there were a group of elderly women who 
would travel to Florida every year for winter, and they would stay . . . long enough to see the play.”!!
Story after story would affirm the poignancy of relationships between the generations and the 
impression it made on Adventist Millennials. Notably, local churches do not need to figure out how 
to make intergenerational relationships happen; they are already happening. However, we should 
recognise the importance of noting that these intergenerational relationships can work both ways—
both negatively and positively. The goal for local leadership can be to create a church culture that 
reinforces the positive interactions and reduces the negative interactions.!

Unengaged Engaged

Compassion for those less 
fortunate

66 88

Teaching is relevant for life 66 80

I can be myself at church 46 72

Helped me understand 48 65

People are Authentic 45 62

Doubts are tolerated 35 58

Unengaged Engaged

Teachings seem shallow 68 45

Like an Exclusive Club 68 44

The Church is Overprotective 64 36

Leaders are repressive of ideas 51 34

 All study participants’ names have been changed for privacy reasons.4



!
Many of the other observations and ideas that follow are based on a foundation of positive 
intergenerational relationships.!!
Jasmine recounts a conversation she overheard that reinforces the power of this type of supportive 
culture: “Recently, I overheard someone talking about a young man who was coming to the church 
and was trying to get a career as a bartender. I really admired the way she spoke very neutrally 
with him, despite thinking that he should not become a bartender. She didn’t even let on that she 
thought it was wrong. She just welcomed him to come closer to Jesus. She knew that Jesus could 
do so much better of a job leading the young man on the path his life needed to take than she 
did” (emphasis added).!!
Forgiveness and acceptance. Nothing drives teenagers and young adults from the church faster 
than being rejected, and nothing draws them in faster than being accepted. Both are currently 
happening in spades in Adventist churches around North America.!!
Jessica’s experience captures both extremes—and on the same Sabbath. “I once visited a church 
near my home church that has a reputation for being really liberal. Everyone was so welcoming 
and casual (everyone was wearing jeans) and I felt so free from peer pressure. They sang a song 
that said, ‘There is freedom in the house of the Lord’ and I just started crying. That afternoon I went 
back to my home church and one of my dad’s friends came up to me and asked me why I was 
wearing jeans, and why I didn’t go to church.”!!
In one discussion group, we noticed that the same people were sharing both types of stories—how 
they felt accepted at first and rejected later. When we probed on what caused the transition, they 
told us, in paraphrase, “the more they knew about me, the more I felt rejected.”!!
It seems that older adults tend to look at specific struggles and assign a judgment of the young 
person’s heart or intentions. But the young people often told us that God was using these struggles 
to draw them closer to Him, a process the older adults could not see.!!
Tracy shared her story of where her poor decision left her feeling judged by the church as opposed 
to feeling comforted—unfortunately she then felt defined by a single instance of sin. “In one of my 
past relationships, I let my boyfriend take me too far . . . and I really can’t forgive myself. I am 
praying God helps me forgive myself. It is tough to overcome something that has gone against 
your beliefs and I was stupid enough to let it happen. Each day I pray I can overcome this.”!!
The stories and surveys suggest what is needed is the patience to form solid relationships that 
exude forgiveness and acceptance—trusting God to make the necessary changes and recognising 
change also needs time. Never discard someone in the midst of a personal struggle, for it may be 
just what God is using to make the person into who He needs in the church.!!
Platforms for sharing. In addition to the relationships, many of our most engaged respondents 
pointed to crises—in their own lives or the lives of loved ones—as turning points in their spiritual 
walk. There is a power in experiencing God’s love and strength. There is a power in sharing that 
experience with others. And there is a power in hearing the story of another person’s encounter 
with God.!!
Callie’s story is both an encouragement to her and a testimony to others. “I almost died when I was 
young due to an infection. I remember waking up in the middle of the night and hearing my dad cry 
as he whispered prayers into my ear. . . . I also remember the doctors telling my parents that they 
didn’t understand what happened, but I that I was healed.”!!
Thomas’s story is less sensational but no less personally powerful. “God spoke to me in such an 
amazing way that night. I was standing in the sand, out of reach of the encroaching water, looking 
up at the stars and talking with God. I asked Him a question, and hoped that if His answer was 



“yes,” that I would know without a doubt. As soon as I said that, the water touched and went past 
my feet. That was a big moment in my life.”!!
How can Adventist faith communities make sure that their members have platforms to share with 
others how God has worked in their lives?!
These experiences can be both positive and negative. Some of our respondents shared stories of 
healing, and others shared stories of struggle. Both types of stories were extremely encouraging to 
the other young adults in the discussion group. How can a church make it acceptable for members 
to share not only their victories but also their struggles? Their shared testimony could be what 
keeps a young person engaged with the Adventist Church, enriched by the relationships sharing 
stories affords.!!
Sharing stories, experiencing grace, intertwining lives!
The findings of the research are seemingly not profound or extraordinary, yet this does not take 
away from their powerful relevance as the Seventh-day Adventist Church takes an honest look at 
engaging next generations.!!
As Adventist faith communities, church leaders, and adult members consider what might be keys to 
young adults being active and vibrantly involved with their church, might it be found in intertwining 
lives together? Fostering supportive intergenerational relationships, expressing forgiveness and 
acceptance, sharing experiences— might this be a viable alternative to the departure so many 
young adults are taking from church? For the Millennials surveyed, it appears to be an adamant 
and heartfelt “Yes!”!!
May generations of Adventist believers weave their stories together and find that sharing the grace-
filled embrace of authentic relationships  changes the lives of Millennials and older members alike.!5!
About the research!
The research cited in this article originated through a study conducted by Barna Group of Ventura, 
California. The study was commissioned by the North American Division of Seventh-day Adventists 
(NAD). A total of 488 online interviews were conducted among the population of young adults 
between the ages of 18 and 29 who currently attend the Seventh-day Adventist Church or who 
attended as a child. The survey was conducted between September 16, 2013, and September 24, 
2013. The sampling error for 488 interviews is +4.3 percentage points, at the 95 percent 
confidence level.!!
Emails inviting participation in the study were sent to a list provided by the NAD; a hyperlink to the 
survey Web site was embedded in each email. Additionally, a link was posted on Facebook. The 
vast majority (394) of interviews were conducted with young adults who came to the survey via 
Facebook, and the remaining 91 took the survey through the email invitation. The surveys, which 
took an average of 16 minutes to complete, were conducted using Web-enabled survey software.!!
The discussion groups were conducted in September 2013 with 24 of the survey participants. 
Discussion group members were recruited based on their survey answers in order to include a 
variety of spiritual histories. There were two discussion groups—one for ages 18 to 22, and one for 
ages 23 to 29. Each group lasted for three days.!
____________________!
Reprinted with permission from Ministry Magazine. Copyright © 2014. All rights reserved. 
www.ministrymagazine.org!!
 Provocative parallels can be found in the emphasis on intergenerational church relationships 5

noted in this survey and the work of Dr. Roger Dudley, professor emeritus at Andrews University, 
whose study of youth and young adults spanned over four decades. See 
www.ministrymagazine.org/archive/2009/01 /embracing-those-who-reject-religion.

http://www.ministrymagazine.org
http://www.ministrymagazine.org/archive/2009/01/embracing-those-who-reject-religion.


6 Tips for Overcoming Evangelism’s Biggest Roadblock!
JAY LOWDER, CHARISMA MAGAZINE!!
The biggest roadblock to evangelism is beginning a conversation. Here’s how to get started.!!
I know many Christians who want to share their faith, but they struggle with finding a way to begin. 
There is no specific formula. God wants us to be spontaneous as we trust Him to give us the 
words.!!
These suggestions will help you start the conversation:!
1. Discuss spirituality!
You might ask, “Do you attend church anywhere?” Regardless of the answer, try to steer away 
from getting caught up in a discussion about religion or “your” church. Many people have had 
negative church experiences. But this can still be a great door opener. Keep the focus on Christ 
because religion doesn’t change lives, Jesus does.!!
2. Find common ground!
“Where did you grow up? Tell me about your family, where you went to school and your job.” 
People love to talk about themselves. Asking engaging questions about someone’s life (and being 
a great listener) equips you to identify needs and life experiences. This enables you to understand 
how your testimony relates to their situation.  !
3. Be sincere and honest!
Say: “I’m sorry that I haven’t talked to you about something really important that has happened in 
my life” or “I’m so nervous to discuss this, but it’s something I feel I have to do.”·!
Be open about your feelings of fear and intimidation. This is especially important when talking to 
family members and friends: those you’ve known a long time. Sharing your faith with a family 
member can be difficult.!!
4. Pray before a meal!
Say: “I always pray before I eat, and I was wondering if you have any specific prayer request.” 
Some people you meet only once, such as a restaurant server.·!
You will be amazed how offering to pray for them leads to open doors to share your faith. 
Numerous waitresses have broken down in tears and shared their deepest pain after I have asked 
this question.!!
5. Ask their permission!
“Can I tell you an unbelievable story?” Everyone loves a good story, and this works with close 
friends or even casual acquaintances.·!
Explain candidly how you realized your need for Christ and what a relationship with Him means to 
you. Offer to pray with them to accept Jesus.!!
6. Be completely blunt!
“Have you given your entire life to Jesus Christ?” Some people really respond to this approach 
even though it is not as common.·!!!
You don’t always have the time to develop a lengthy conversation with a passing stranger, yet the 
Holy Spirit wants you to share with them. In such an encounter, this may be your only chance. 
Swallow your fears and share your faith with confidence.!
____________________!
Reprinted with permission from Charisma. Copyright © 2012 by Charisma Media, USA. All rights 
reserved. www.charismamag.com!!!

http://www.charismamag.com/


Websites & Blogs!!
We’ve included in this section a few key blog and website posts on evangelism that you might be 
interested in. Feel free to scour through these websites for more relevant posts. Further if you have 
other posts you feel people might be interested in knowing about let us know so we can share the 
information around.!!
Top 10 Tips for Evangelism!
HTTP://WWW.BMSWORLDMISSION.ORG/ENGAGECATALYST/ENGAGE-ARTICLES/TOP-TEN-TIPS-
EVANGELISM!
On a mission to share Jesus with one of the most unreached people groups in the world, Ben 
Francis and his team have planted an unbelievable 10,500 churches.!
 !
Journeying to rural north Indian villages to share the gospel message with people who have never 
heard of Jesus before is a daily occurrence for Ben, BMS Associate Team Leader for India. He’s 
encountered many dangers, witnessed amazing miracles and seen countless lives transformed by 
grace – so he has a story or two to tell of God’s power and provision.!
                                  !
We asked this gospel-sharing, church-planter extraordinaire for ten tips to turn us into top 
evangelists. Here’s what he said: !!
1. Pray !
First, before you do anything: pray.!!
2. Make contact!
You have to get people’s attention before you present them with hope; we call this an ‘entry 
strategy’. In the villages we do sports, or set up a medical camp, or tell stories.!
In the UK you may do something different – like asking people if their kids would like to do some 
arts and crafts, or hosting a neighbourhood BBQ.!
It could be as simple as saying, ‘hi, how are you?’ to your neighbours, so they are no longer 
strangers to you.!!
3. Deepen relationships!
Use the relationships you already have, with people whose paths you regularly cross. That is your 
circle of influence. Slowly sow in the truth and show that that truth is applied in your life – because 
if you tell them something that is not showing in your life, people won’t listen to you.!!
4. Share the simple gospel message!
Once we have made a connection we ask, if people are interested, ‘will you open your home so we 
can come in and tell you more about Jesus?’ We go to their houses, where they are comfortable, 
and start sharing the gospel: who Jesus is: the Son of God; what Jesus did: the miracles of Jesus 
that people really love to listen to; and what Jesus taught: the parables of Jesus.!!
5. Renew your confidence in the gospel!
I think that UK Christians, with all due respect, have to renew their confidence in the gospel of 
Jesus Christ. The gospel still has the power to save, to heal, to restore and to give hope for 
eternity. Sometimes we forget that. I think, as believers, we have lost confidence in the gospel and 
that’s why we don’t share it with anyone else.!!
6. Share your story!
Start gossiping Jesus wherever you go. Start sharing your story and there will be a change. And 
the best bit about it is that it is your story, no one can refute it.!
 !
Some days you won’t feel like sharing. It sounds crazy, a guy whose job is church planting 
sometimes gets up and doesn’t want to talk to anybody. But then I think, oh my goodness, every 



time my heart beats two people die and go into a Christ-less eternity in my part of the world. How 
can I keep quiet?!!
7. Practice!
Our story has three parts – life before knowing Jesus, when we came to know Jesus and how we 
are living today. Practise. Write it down. No one wants to hear a long story. You just need a minute 
for each section. It’s very simple actually. When I started practising I thought, oh, this is not that 
tough.!!
8. Wait for God to show up!
No evangelism is complete without a supernatural element: there may be a dream, there may be 
an answer to prayer. You and I can be blue in the face talking about this, but if God doesn’t show 
up that deal is not complete.!!
9. Expect miracles!
Seven to eight out of every ten village churches we start come out of a miracle – God starts doing 
things and people say wow, this is a real God. Miracles are not only for India, but for everywhere 
God’s people are called. Miracles don’t happen where they are needed, they happen where they 
are expected.!!
10. K.I.S.S - Keep it simple, stupid!
Keep sharing your story and keep it simple. If something’s working, keep at it!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!



The Art of Evangelism!
BY GUY KAWASAKI, APRIL 17TH, 2014!
HTTP://BLOG.CANVA.COM/ART-EVANGELISM/!!
A long time ago I was a revolutionary at Apple. My job title was “software evangelist.” My 
responsibility was to evangelize Macintosh to software developers. Later my title was “chief 
evangelist,” and my responsibility was to evangelize Macintosh to anyone who wanted to increase 
productivity and creativity.!!
Post Apple, I’ve been many things: author, speaker, entrepreneur, venture capitalist, advisor, and 
father, but I’ve never used the title “chief evangelist” until today. This is because the title only works 

if your product can change the world—or at 
least a significant part of it.!!
M a c i n t o s h c h a n g e d t h e w o r l d . I t 
democratized computers. Google changed 
the world. It democratized information. eBay 
changed the world. I t democrat ized 
commerce. After   two decades of looking, I 
found Canva. It can change the world by 
democratizing design, and that’s why I’m 
now chief evangelist of Canva.!!
We’re big believers in “content marketing” at 

Canva. It means providing information that’s valuable to our readers and customers. We define 
“valuable” as something that you can make your life better as opposed to increasing our sales or 
profits. In this spirit, I’d like to explain how to evangelize a product or service.!!
1. Make it great.!
It’s very hard to evangelize crap. It’s much easier to evangelize great stuff. I learned that the 
starting point of evangelism is a great product or service. Great stuff embodies five qualities:!

• Deep. This means your product or service has lots of features because you’ve anticipated what 
people need as they come up the power curve.!

• Intelligent. When people use your product or service, they see that someone smart understood 
their problem or pain.!

• Complete. A complete product is surrounded with everything you need. For example, great 
software is not just the downloadable file. It’s also the documentation, support, and string of 
enhancements.!

• Empowering. A product or service empowers people because it makes them better. Great stuff 
doesn’t fight you—it becomes one with you.!

• Elegant. This means that your product or service is not just functional, it’s also well-designed so 
that people could use it easily and quickly.!!

2. Position it as a “cause”!
A product or service, no matter how great, is a collection of parts or snippets of code. A “cause,” by 
contrast, changes lives. It’s not enough to make a great product or service—you also need to 
position it and explain it as a way to improve lives. Steve Jobs didn’t position an iPhone as $188 
worth of parts. Evangelists need to seize the moral high ground and transcend the exchange of 
money for goods and services. !!
3. Love the cause!
“Evangelist” isn’t a job title. It’s a way of life. It means that evangelists must love what they 
evangelize. No matter how great the person, if he doesn’t love the cause, he cannot be a good 
evangelist for it. If you don’t love it, don’t evangelize it. This has hiring implications too: a good 

http://blog.canva.com/art-evangelism/


education and relevant work experience are 
not sufficient. It’s just as important that an 
evangelist loves the product or service.!
!
4. Localize the pitch!
Don’t describe your product using lofty, 
flowery terms like “revolutionary,” “paradigm 
shifting,” and “curve jumping.” Macintosh 
wasn’t “the third paradigm in personal 
computing.” It simply (and powerfully) 
increased the productivity and creativity of 
one person with one computer. People don’t 
buy “revolutions.” They buy “aspirins” to fix the pain or “vitamins” to supplement their lives, so 
localize the pitch and keep it simple.!!
5. Look for agnostics, ignore atheists!
It is very hard to convert someone to a new religion when he worships another god. The hardest 
person to convert to Macintosh was someone who worshipped MS-DOS. The easiest person was 
someone who never used a personal computer before. If a person doesn’t “get” your product or 
service after fifteen minutes, cut your losses and move on.!!
6. Let people test drive the cause!
Evangelists believe that their potential customers are smart. Therefore, they don’t bludgeon them 
with ads and promotions. Instead they provide ways for people to “test drive” their products and 
then decide for themselves. Evangelists believe that their products are good—so good that they’re 
not afraid of enabling people to try before they buy.!!
7. Learn to give a demo!
“Evangelist who cannot give a great demo” is an oxymoron. If you can’t give a great demo of your 
product or service, you cannot be an evangelist for it. Demoing should be as second nature, even 
involuntary, as breathing. This is what made Steve Jobs the world’s greatest evangelist for Apple’s 
products.!!
8. Provide a safe, easy first step!
The path to adopting a cause should have a slippery slope, so remove all the barriers. Examples:!

• revamping an entire IT infrastructure shouldn’t be necessary to try a new computer; !
• chaining yourself to a tree shouldn’t be necessary to join an environmental group; and!
• speaking a foreign language and owning a special keyboard shouldn’t be necessary to register 

for a website.!!
9. Ignore titles and pedigrees!
Elitism is the enemy of evangelism. If you want to succeed as an evangelist, ignore people’s titles 
and pedigrees, accept people as they are, and treat everyone with respect and kindness. My 
experience is that a secretary, administrative aide, intern, part-timer, or trainee is more likely to 
embrace new products and services than a CXO or vice-president.!!
10. Never lie!
Lying is morally and ethically wrong. It also takes more energy because when you lie, it’s 
necessary to keep track of what you said. If you always tell the truth, then there’s nothing to keep 
track of. Evangelists evangelize great stuff, so they don’t have to lie about features and benefits, 
and evangelists know their stuff, so they never have to lie to cover their ignorance.!!
11. Remember your friends!
Be nice to people on the way up because you’ll see them again on the way down. One of the most 
likely people to buy a Macintosh was an Apple II owner. One of the most likely people to buy an 



iPod was a Macintosh owner. One of the 
most likely people to buy whatever Apple 
puts out next is an iPhone owner. And so it 
goes, so remember your friends.!
!
12. Conclusion!
People often ask me what the difference is 
between evangelist and salesperson. Here’s 
the answer. A salesperson has his or her own 
best interests at heart: commission, making 
quota, closing the deal. An evangelist has the 
other person’s best interests at heart: “Try 
this because it will help you.” Keep this difference in mind, and you’ll be on the right track.!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!



Growing Your Church by Meeting Their Needs!
BY VINCE WILLIAMS JANUARY 10, 2012!
HTTP://WWW.SERMONVIEW.COM/NEWSLETTER/?P=466!!
People in your community have needs. Those needs, or unmet needs, are what drive people to 
buy things, to get out and socialize in bars and clubs, and to choose habits that are destructive to 
their lives. Those same needs are also the reason someone attends a local church. So, how do we 
speak to people’s needs in our evangelism efforts? And how do we do it with a resounding truth 
that will stir them to action?!!
People are designed to take care of their own needs. Ephesians 5:29 says ”After all, no one ever 
hated their own body, but they feed and care for their body, just as Christ does the church—.” This 
verse seems to be at odds with the faces of the public we see every day. It appears that so many 
of the people we meet truly don’t care about themselves at all. The truth is they have bought into a 
lie: that their needs can be met through the idols of this world. If we are to offer them a rescue plan, 
then we need to speak to those same needs that have driven them into their current dilemmas.!!
There is a hierarchy to human need. People cannot concern themselves with a deeper need until 
they have resolved the more primal ones. The most popular model on this hierarchy is Maslow’s 
Hierarchy of Needs. Although this theory lacks a Christian perspective it does outline the needs 
people are aware of in their lives. We know the answer to all of these is Christ’s love, but we 
cannot simply say those words and expect a consistent response. We are to be the hands of Christ 
(meet the needs of the broken) in order for people to turn their eyes to the heavens.!!
Using Maslow’s Hierarchy as a framework, let’s look at the basic needs of every human:!
!
• Physiological Needs: These needs are 

all about the physical nature of man. 
These needs include food, water, sleep, 
and shelter. If these needs are not being 
met then a person is incapable of 
concern about their higher level needs. 
In the eighth chapter of Mark, Jesus 
illustrates this perfectly as He feeds the 
masses.!

• Safety: This is the need for security. 
Secure employment, resources, health, 
family all need to be addressed at this 
level. Many people today stay focused 
o n t h i s n e e d s l e v e l . C h u r c h 
communication that focuses on Safety 
can be very successful.!

• Love/Belonging: This is where people 
become aware of their need for 
companionship. Love, friendship, and 
intimacy all fall in this level.!

• Esteem: This need is primarily derived from our feeling of value from others. It is also where 
people assess their own value.!

• Self-Actualization: This is where Christianity and Dr. Maslow take a strong parting of ways. His 
version of self-actualization involves developing the self. As Christians we understand the 
opposite to be true. As it is written in Philippians 2:3-4, “Don’t be selfish; don’t try to impress 
others. Be humble, thinking of others as better than yourselves. Don’t look out only for your own 
interests, but take an interest in others, too.” However the outcome is in many ways the same: 
focus on interest outside of self, respect for others, ability to discriminate between good and evil.!!

http://www.sermonview.com/newsletter/?p=466


Although this template of human development is not perfect it does illustrate the keys to reaching 
people in your community. But in order to better understand its application we need to first look at 
the problem.!!
Where do we stand?!
Before considering the needs of others, let’s first look at our own needs. All of us have unmet 
needs that we are attempting to give up to God, but for the most part church leaders have grown to 
a place of self-actualization. We are working toward growing our relationship with God and learning 
to focus on things outside ourselves. This is good. This is why we have a heart for the lost, 
because God has rescued us and demonstrated how he can meet our needs. The challenge is that 
this leaves us far from the people we want to reach. Our needs and theirs are no longer the same. 
How do we learn to focus on the needs of our community without supplanting our own needs into 
the communication?!!
1. Create a needs profile. The community surrounding a local church may fall into a specific need 

level. Assessing the needs of your local community, you can create a “needs profile.” 
Developing one of these is a great way to determine how you want to communicate with the 
families in your area. Work through each of the levels of needs to determine which one requires 
the most assistance in your neighborhood.!

2. Articulate the need. Each community will be unique, so it is important to be specific when 
addressing the need. By tapping into specific needs you build trust that you can help fulfill the 
unmet desires of people’s hearts. For example, if there is a lot of financial turmoil in your area 
due to a closed factory, mention the closure and address the fear that people have lost their 
security.!

3. Point to the solution. By addressing a need you show that you have the potential to understand 
the solution. The better you articulate step two, the more successful you will be building trust in 
the solution. Remember, the solution must stay focused on the present need. If you jump 
ahead to illustrating the solution to our need for esteem, self-value and God’s presence, you 
may lose some people still focused on their current pain.!!

Following this process can lead to clarity in your ministry opportunities. If you live in a low-income 
area, then physiological needs will be a major focus of your outreach. You can also combine 
various needs to hit a large range of people. For example, families spend a lot of their energy on 
physical needs. People need food, shelter, and clothing to live. Adding a meal to an event is a 
great way to up attendance by offering a solution to a base need.!!
Needs-based outreach is only one tool in reaching your community for God. But remember, Satan 
uses this same approach to stealing the hearts of the people in your community; we can use it to 
win them back.!!!!!!!!!!!!!!
!
!
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Most every youth leader wants to see growth in their youth group—both qualitative and 
quantitative growth. You’ve been learning how evangelism can be the trigger for both!

Being presented with Jesus’ call to: “follow me and I will make you fishers of men” forces your 
students to count the costs of following Him. 

They will be forced to choose whether they’ll lay it on the line and risk 
their image and popularity for Christ.

Which is a good thing, because true discipleship is not learning about 
Jesus; it’s living like Jesus, which means engaging in His search and 
rescue mission to reach the lost.

STEP #1  KEEP NUDGING YOUR STUDENTS BEYOND THE LUKEWARM    
       CHRISTIAN LIFE

Your students are being challenged to excel in academics, in sports, in college app resume 
building. Their parents, their teachers, their bosses, their coaches all have expectations for 
them.

Yet stepping up to follow Jesus is the most important thing they can ever invest their lives in. 

Don’t let church be the only place students aren’t challenged to step 
up and make a difference.  

The heartbeat of Christ is to 

reach the lost.

http://www.facebook.com/share.php?u=http://www.dare2share.org/9-insights
http://www.twitter.com/
http://www.dare2share.org
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If you don’t cast the vision and challenge them now, they’ll be headed down the road toward 
a lukewarm, unengaged Christian life. The teen years, filled with curiosity, idealism, broad 
friendship circles and the awakening of their personhood apart from their family and friends, 
are mission-critical years for cultivating committed, engaged, wholly devoted followers of Jesus!

When you equip your students to become “fishers of men,” and unleash them to do so, you’re 
laying groundwork that will deepen their walk with God across a lifetime and shape them into 
movement making church leaders. 

STEP #2  DRIVE TOWARD EXPONENTIAL KINGDOM GROWTH 

This kind of mission and vision not only brings qualitative growth that transforms your students 
on a personal level, it also brings quantitative growth that transforms on a kingdom level.

You may be used to the growth by addition that comes through youth group-centered 
invitational evangelism, but when you train your teens to reach their friends, you’re catapulting 
beyond linear growth to exponential growth.

When your teens are out there on the front lines sharing their faith and making disciples who 
make disciples, you’re unleashing the power of multiplication, because they can touch many 
more lives for Jesus than you possibly could yourself. And their friends who trust Christ can 
touch the lives of their friends, and so on and so on, until whole schools and communities are 
rocked by the message of the gospel.

Which is better + or X ?

http://www.dare2share.org/conferences/
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You see this kind of exponential growth in the book of Acts and the early church. Check out Acts 
19:8-10:

Paul entered the synagogue and spoke boldly there for three months, arguing 
persuasively about the kingdom of God…He took the disciples with him and had 
discussions daily in the lecture hall of Tyrannus. This went on for two years, so that all 
the Jews and Greeks who lived in the province of Asia heard the word of the Lord.

Did you catch that? Paul teaches those who are “all in” for Jesus for two years in the School of 
Tyrannus, with the end result that “all the Jews and Greeks” in the province of Asia heard the 
gospel!

Paul could never reach all those people by himself. But by training a team of dedicated Jesus 
followers, the gospel went out to the whole province.

Your youth group should be a School of Tyrannus—the place where 
you’re training and equipping your students to reach their friends.

Evangelism can ramp up your discipleship efforts as it 
multiples your youth ministry, providing exponential results 
in both qualitative and quantitative growth.

Do the math!

http://www.facebook.com/share.php?u=http://www.dare2share.org/9-insights
http://www.twitter.com/
http://www.dare2share.org








Books!!
We’ve compiled a short list of books that may help you understand evangelism and how to 
empower your young people for evangelism. This list is by no means comprehensive, nor are 
these authors the only authors worth mentioning, they are however a start for your own journey.!!
!
Black, Sr., James. (2011). The Youth doing Ministry Formula. Lanham, MD, USA: DeVan 

Ministry Solutions.!!
Edgren, David. (2009). The NEW Church. Warbourton, VIC, Australia: Signs Publishing Company.!!
Fields, Doug, & Eastmann, Brett. (2003). Sharing Your Story and God's Story: 6 Small Gorup 

Sessions on Evangelism. Grand Rapids, MI, USA: Zondervan.!!
Maxson, Ben. (2010). Get Normal: How Partnering with God Transforms your Life. Silver Spring, 

MD, USA: General Conference of Seventh-day Adventists.!!
Oliveira, Japhet De. (2013). Senior Youth Ministry Handbook. Silver Spring, MD, USA: General 

Conference of Seventh-day Adventists Youth Department.!!
Sahlin, Monte, & Rittenour, Curtis. (2001). Friend2Friend: Reaching the Unchurched through 

Friendship Evangelism - Participants Guide. USA: Center fro Creative Ministry.!!
Sjogren, Steve. (2001). 101 Ways to Reach your Community. Colorado Spring, CO, USA: 

NavPress.!!!!!!!!!!!!!!!!!!!!!!!!!!!!!





















Practical Tips & Resources!!
Reading articles, books, blogs and websites is one thing, but we also want to ensure you have 
some basic tools and resources to get started. Evangelism can be scary, but we don’t want you to 
be put off by all the theory that surrounds it. One of the first things you need to recognise is that 
YOU are best placed to know what is more likely to work in your setting than we are. There is no 
‘one size-fits all’ approach, and so it is best that you draw on your own knowledge as well - this 
section of Practical Tips and Resources aims to help you focus your attention and skills in order to 
evangelise more successfully.!!
Ministry Matrix!
You may not recognise it, but your greatest evangelistic tool is yourself and your young people. Each of you 
holds a position of influence, each of you have a specific set of gifts, talents and skills. Evangelism doesn’t 
need to force you out of your comfort zone you simply need to figure out how to use your areas of com for for 
ministry.!!
Start off by creating a list of 10 things you are gifted at, skilled at or enjoy doing. Things like, playing 
basketball, gardening, wind-surfing, rock climbing, shopping etc. Then ask how your interests might serve as 
a blessing.!
We’ve provided enough space for 8 concepts to be fleshed out, should you require more space, copy the 
pages or grab a fresh bit of paper.!!
Ministry Concept!
(How can it bless?)

What can you do with 
this? (How can it 
work?)

Resources Required!
(transportation, staff, 
etc.)

Desired Outcomes!
(What will it 
accomplish?)

1.!!!
2,!!!
3,!!!
1.!!!
2,!!!
3,!!!
1.!!!
2,!!!
3,!!!



!
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Ministry Concept!
(How can it bless?)

What can you do with 
this? (How can it 
work?)

Resources Required!
(transportation, staff, 
etc.)

Desired Outcomes!
(What will it 
accomplish?)
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